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SPONSORSHIP OPPORTUNITIES
Be recognized as an active player in the Intelligent Transport Systems s industry by being a Sponsor. Choose from the following categories of sponsorship. 
1. Platinum Sponsorship 
Investment Value: 30,000USD
2. Gold Sponsorship 
Investment Value: 25,000USD
3. Silver Sponsorship 
Investment Value: 20,000USD
4. Welcome Dinner Sponsorship 
Investment Value: 20,000USD
5. Opening Ceremony Sponsorship 

Investment Value: 20,000USD
6. Lunch Sponsorship 
Investment Value: 15,000USD 

7. Event Lanyard Sponsorship 
Investment Value: 12,500USD 
8. Delegate Bag Sponsorship 

Investment Value: 12,500USD 

9. Conference Stationery Sponsorship
Investment Value: 12,500USD
10. Forum Keynote Speaker Sponsorship 

Investment Value: 10,000USD 

11. Coffee Break Sponsorship 

Investment Value: 10,000USD 
12. Internet Café Sponsorship

Investment Value: 10,000USD
13. Final Program Sponsorship
Investment Value: 10,000USD
14. CD-ROM Sponsorship 

Investment Value: 5,000USD
15. Conference Program Board
Investment Value: 5,000USD
16. Forum Transportation Sponsorship 
Investment Value: 5,000USD
Please see the attachments for details of benefits accorded.

1. PLATINUM SPONSORSHIP– 30,000USD 
Get maximum mileage as a Platinum Sponsor. This Sponsorship position provides your company with a myriad of branding and exposure opportunities that would set you apart from the rest of your competitors. 
As a Platinum Sponsor, you can be recognized and positioned as one of the key industry leaders with profiling opportunities both before and during the event. Here is your return on investment: 
A. PRE-EVENT PUBLICITY 

 ° Logo acknowledgement as ‘Platinum Sponsor’ on ITS-AP 2009’s website
 ° Banner Ad and Hyperlink on ITS-AP 2009’s website
 ° Logo acknowledgement as ‘Platinum Sponsor’ in marketing collaterals, such as   brochures, and where applicable 
B. DURING EVENT PUBLICITY 

	° 
	10-min presentation slot during Plenary  

	° 
	Logo acknowledgement as ‘Platinum Sponsor’ on Conference Backdrop 

	° 
	Insertion of Corporate Brochure into Delegate Bag 

	° 
	Distribution of Corporate Gift (Insert in Bag /Given at Door) 

	° 
	Text acknowledgement as ‘Platinum Sponsor’ in Final Program Book 

	° 
	Advertisement Space in Show Directory – Full Page 

	° 
	Logo Acknowledgement in Show Directory 

	° 
	Logo acknowledgement as ‘Platinum Sponsor’ on most appropriate medium at the venue 

	° 
	36 sqm Regular Space (Raw) in Exhibition Hall 

	° 
	Company Listing as Platinum Sponsor in Show Directory 


C. DELEGATE PASSES 

° 6 Complimentary Passes to the Forum 

D. WELCOME DINNER PASSES 

° 4 Complimentary Passes to the Welcome Dinner 

E. SPECIAL DISCOUNT 

° 15% off Regular Registration Fees (Up to 5 additional registrations) 
Design and final artwork not included. Sponsor to provide. Presentation slot is at Organizer’s discretion. Presentation content is subjected to Organizer’s approval.

Choice of gifts subjected to Organizer’s approval prior to distribution. Gifts to be provided by the sponsor. 
Design and final artwork not included. Sponsor to provide. Size of advertisement will be advised later. 
2. GOLD SPONSORSHIP– 25,000USD 

Be a Gold Sponsor and seize the opportunity to enhance your company’s presence in the various benefits both before and during the event. 
As a Gold Sponsor, you will receive excellent exposure to a highly targeted audience at this leading industry event! Here is your return on investment: 
A. PRE-EVENTPUBLICITY 

° Logo acknowledgement as ‘Gold Sponsor’ on ITS-AP 2009’s website 
° Banner Ad and Hyperlink on ITS-AP 2009’s website
 ° Logo acknowledgement as ‘Gold Sponsor’ in marketing collaterals, such as brochures, and where applicable 
B. DURING EVENTPUBLICITY 

	° 
	10-min presentation slot during Plenary  

	° 
	Insertion of Corporate Brochure into Delegate Bag 

	° 
	Distribution of Corporate Gift (Insert in Bag /Given at Door) 

	° 
	Text acknowledgement as ‘Gold Sponsor’ in Final Program Book 

	° 
	Advertisement Space in Show Directory– Full Page 

	° 
	Logo Acknowledgement in Show Directory 

	° 
	Logo acknowledgement as ‘Gold Sponsor’ on most appropriate medium at the venue 

	° 
	18 sqm Regular Space (Shell Scheme) in Exhibition Hall

	° 
	Company Listing as Gold Sponsor in Show Directory 


C. DELEGATE PASSES 

° 3 Complimentary Passes to the Forum 

D. WELCOME DINNER PASSES 

° 3 Complimentary Passes to the Welcome Dinner 

E. SPECIAL DISCOUNT 

° 15% off Regular Registration Fees (Up to 5 additional registrations) 
Design and final artwork not included. Sponsor to provide.  Presentation slot is at Organizer’s discretion. Presentation content is subjected to Organizer’s approval.
Choice of gifts subjected to Organizer’s approval prior to distribution. Gifts to be provided by the sponsor. 
Design and final artwork not included. Sponsor to provide. Size of advertisement will be advised later. 
3. SILVER SPONSORSHIP– 20,000USD 

You may also choose to take up the Silver Sponsorship package that would meet your essential profiling needs.
As a Silver Sponsor, you can reach out to your potential customers both before and during the event. Here is your return on investment: 
A. PRE-EVENT PUBLICITY 

° Logo acknowledgement as ‘Silver Sponsor’ on ITS-AP 2009’s website
 ° Banner Ad and Hyperlink on ITS-AP 2009’s website
 ° Logo acknowledgement as ‘Silver Sponsor’ in marketing collaterals, such as brochures, and where applicable 

B. DURING EVENT PUBLICITY 

	° 
	10-min presentation slot during Plenary 

	° 
	Insertion of Corporate Brochure into Delegate Bag 

	° 
	Distribution of Corporate Gift (Insert in Bag /Given at Door) 

	° 
	Text acknowledgement as ‘Silver Sponsor’ in Final Program Book 

	° 
	Advertisement Space in Show Directory– Half Page 

	° 
	Logo Acknowledgement in Show Directory 

	° 
	Logo acknowledgement as ‘Silver Sponsor’ on most appropriate medium at the venue 

	° 
	9 sqm Regular Space (Shell Scheme) in Exhibition Hall

	° 
	Company Listing as Silver Sponsor in Show Directory 


C. DELEGATE PASSES 

° 2 Complimentary Passes to the Forum 

D. WELCOME DINNER PASSES 

° 2 Complimentary Passes to the Welcome Dinner 

E. SPECIAL DISCOUNT 

° 15% off Regular Registration Fees (Up to 5 additional registrations) 
Design and final artwork not included. Sponsor to provide.

Presentation slot is at Organizer’s discretion. Presentation content is subjected to Organizer’s approval.

Choice of gifts subjected to Organizer’s approval prior to distribution. Gifts to be provided by the sponsor. 
Design and final artwork not included. Sponsor to provide. Size of advertisement will be advised later. 
4. WELCOME DINNER SPONSORSHIP- 20,000USD 
You may also choose to support the Welcome Dinner on 8 July 2009. 
A. PRE-EVENTPUBLICITY 

° Logo acknowledgement as ‘Sponsor’ on ITS-AP 2009’s website 

B. DURING EVENT PUBLICITY 

	° 
	Text acknowledgement as ‘Sponsor’ in Final Program Book 

	° 
	Logo acknowledgement as ‘Welcome Dinner Sponsor’ on Dinner Backdrop 

	° 
	Verbal acknowledgement by Emcee /Host 

	° 
	Logo acknowledgement as ‘Sponsor’ on most appropriate medium at the venue 

	° 
	20% off Exhibition Space

	° 
	Advertisement Space in Show Directory– Half Page 

	° 
	Company Listing in Show Directory 


C. DELEGATE PASSES 

° 2 Complimentary Passes to the Forum 

D. WELCOME DINNERPASSES 

° 6 Complimentary Passes to Welcome Dinner 

E. SPECIAL DISCOUNT 

° 15% off Regular Registration Fees (Up to 5 additional registrations) 
Design and final artwork not included. Sponsor to provide. Size of advertisement will be advised later. 
5. OPENING CEREMONY SPONSORSHIP- 20,000USD
Sponsor the Opening Ceremony and achieve a level of prestige for your company.

A. PRE-EVENT PUBLICITY

° Logo acknowledgement as ‘Sponsor’ on ITS-AP 2009’s website 

B. DURING EVENT PUBLICITY 

	° 
	Text acknowledgement as ‘Sponsor’ in Final Program Book 

	° 
	Logo acknowledgement as ‘Opening Ceremony Sponsor’ on  Backdrop 

	° 
	Verbal acknowledgement by Emcee /Host 

	° 
	Logo acknowledgement as ‘Sponsor’ on most appropriate medium at the venue 

	° 
	20% off Exhibition Space

	° 
	Advertisement Space in Show Directory– Half-Page

	° 
	Company Listing in Show Directory 


C. DELEGATE PASSES 

° 2 Complimentary Passes to the Forum 

D. WELCOME DINNER PASSES 

° 6 Complimentary Passes to Welcome Dinner 

E. SPECIAL DISCOUNT 

° 15% off Regular Registration Fees (Up to 5 additional registrations) 

Design and final artwork not included. Sponsor to provide. Size of advertisement will be advised later. 
6. LUNCH SPONSORSHIP– 15,000USD (Limited to 3 sponsors) 

You may choose to be the lunch sponsor. There are 3 lunch slots to choose from.


A. PRE-EVENTPUBLICITY 

°Logo acknowledgement as ‘Sponsor’ on ITS-AP 2009’s website 

B. DURING EVENT PUBLICITY 

	° 
	Acknowledgement as ‘Lunch Sponsor’ on signage 

	° 
	Insertion of Corporate Brochure into Delegate Bag 

	° 
	Distribution of Corporate Gift (Insert in Bag /Given at Door) 

	° 
	Acknowledgement on the final program for the sponsored lunch slot, accredited as “Lunch sponsored by <<your organization name>>”

	
	Acknowledgement as ‘Lunch Sponsor’ on food stations 


C. DELEGATE PASSES 

° 2 Complimentary Passes to the Forum 

D. LUNCH PASSES 

° 5 Complimentary Passes to Lunch (your choice of lunch slot) 

E. WELCOME DINNER PASSES 

° 2 Complimentary Passes to Welcome Dinner 

F. SPECIAL DISCOUNTS 

° 10% discount off Exhibition Space(Raw /Shell Scheme)
° 15% off Regular Registration Fees (Up to 5 additional registrations) 

Choice of gifts subjected to Organizer’s approval prior to distribution. Gifts to be provided by the sponsor.
7. EVENT LANYARD SPONSORSHIP– 12,500USD (Exclusive) 

You may also choose to sponsor the Forum Keynote Speakers.


A. PRE-EVENTPUBLICITY 

° Logo acknowledgement as ‘Sponsor’ on ITS-AP 2009’s website 

B. DURING EVENT PUBLICITY 

	° 
	Company name and logo printed on the event lanyard (alternating with ITS event logo) 

	° 
	Insertion of Corporate Brochure into Delegate Bag 

	° 
	Text acknowledgement as ‘Sponsor’ in Final Program Book 


C.WELCOME DINNER PASS 

° 1 Complimentary Pass to Welcome Dinner 

D. SPECIAL DISCOUNTS 

° 10% discount off Exhibition Space (Raw /Shell Scheme)
° 15% off Regular Registration Fees (Up to 5 additional registrations) 
8. DELEGATE BAG SPONSORSHIP– 12,500USD (Exclusive) 
Be the Forum delegate bag exclusive sponsor!

A. PRE-EVENT PUBLICITY 

° Logo acknowledgement as ‘Sponsor’ on ITS-AP 2009’s website 
B. DURING EVENT PUBLICITY 

	° 
	Logo acknowledgement on Delegate Bag 

	° 
	Insertion of Corporate Brochure into Delegate Bag 

	° 
	Distribution of Corporate Gift (Insert in Bag /Given at Door) 

	° 
	Text acknowledgement as ‘Sponsor’ in Final Program Book 


C. DELEGATE PASSES 

° 1 Complimentary Passes to the Forum 

D. WELCOME DINNERPASSES 

° 1 Complimentary Passes to Welcome Dinner 

E. SPECIAL DISCOUNTS 

° 10%discount off Exhibition Space(Raw /Shell Scheme)
° 15%off Regular Registration Fees (Up to 5 additional registrations) 
Choice of gifts subjected to Organizer’s approval prior to distribution. Gifts to be provided by the sponsor. 
9. CONFERENCE STATIONERY SPONSORSHIP– 12,500USD (Exclusive) 

You may also choose to sponsor the Conference Stationery that will be placed at all conference sessions.


A. PRE-EVENTPUBLICITY 

° Logo acknowledgement as ‘Sponsor’ on ITS-AP 2009’s website 

B. DURING EVENT PUBLICITY 

° Company name and logo printed on the conference stationery

° Text acknowledgement as ‘Sponsor’ in Final Program Book 

C. DELEGATE PASSES 

° 1 Complimentary Pass to the Forum 

D. SPECIALDISCOUNTS 

° 10%discount off Exhibition Space(Raw /Shell Scheme)
° 15% off Regular Registration Fees (Up to 5 additional registrations) 

10. FORUM KEYNOTE SPEAKER SPONSORSHIP– 10,000USD 

(Limited to 4 keynote speakers) 

You may also choose to sponsor the Forum Keynote Speakers.

A. PRE-EVENTPUBLICITY 

° Logo acknowledgement as ‘Sponsor’ on ITS-AP 2009’s website 

B. DURING EVENTPUBLICITY 

° Acknowledgement on the forum program for the sponsored time slot, accredited as “Speaker sponsored by <<your organization name>>” 
° Insertion of Corporate Brochure into Delegate Bag 

° Distribution of Corporate Gift1(Insert in Bag/Given at Door) 
° Text acknowledgement as ‘Sponsor’ in Final Program Book 

C. DELEGATE PASSES 

° 2 Complimentary Passes to the Forum 

D. WELCOME DINNERPASSES 

° 2 Complimentary Passes to Welcome Dinner 

E. SPECIAL DISCOUNTS 

° 10% discount off Exhibition Space(Raw /Shell Scheme)
° 15% off Regular Registration Fees (Up to 5 additional registrations) 
Choice of gifts subjected to Organizer’s approval prior to distribution. Gifts to be provided by the sponsor. 
11. COFFEE BREAK SPONSORSHIP– 10,000USD 

(Limited to 4 sponsors) 

You may also choose to be sponsor for one of the 4 forum tea breaks. 

A. PRE-EVENTPUBLICITY 

° Logo acknowledgement as ‘Sponsor’ onITSAP2008’s website 

B. DURING EVENTPUBLICITY 

° Acknowledgement on the final program for the sponsored tea break slot, accredited as “Tea Break sponsored by <<your organization name>>” 

° Acknowledgement as ‘Tea Break Sponsor’ on food stations 

C.WELCOME DINNERPASSES 

° 2 Complimentary Passes to Welcome Dinner 

D. SPECIALDISCOUNTS 

° 10% discount off Exhibition Space(Raw /Shell Scheme) °15% off Regular Registration Fees (Up to 5 additional registrations) 
12. INTERNET CAFÉ SPONSORSHIP– 10,000USD (Exclusive) 

You may choose to be the sponsor for the Exhibitor’s Internet Café. 

A. PRE-EVENT PUBLICITY 

°Logo acknowledgement as ‘Sponsor’ on ITS-AP 2009’s website 

B. DURING EVENT PUBLICITY 

° Insertion of Corporate Brochure into Delegate Bag 

° Acknowledgement on the final program for the Internet Café Sponsor, accredited as “Internet Café sponsored by <<your organization name>>” 

° Acknowledgement as ‘Internet Café Sponsor’ on computer stations 

C. DELEGATE PASSES 

° 2 Complimentary Passes to the Forum 

D. WELCOME DINNER PASSES 

° 2 Complimentary Passes to Welcome Dinner 

E. SPECIAL DISCOUNTS 

° 10% discount off Exhibition Space(Raw /Shell Scheme) 

° 15%off Regular Registration Fees (Up to 5 additional registrations) 
13. FINAL PROGRAM SPONSORSHIP- 10,000USD 
You may choose to be the sponsor for the Final Program. 

A. PRE-EVENT PUBLICITY 

° Logo acknowledgement as ‘Sponsor’ on ITS-AP 2009’s website 

B. DURING EVENT PUBLICITY 

° Sponsor’s logo on the cover of the conference program

° A full-page welcome message from Sponsor in the Conference Program

° Full page advertisement on the back of the conference program 

C. DELEGATE PASSES 

°  2 Complimentary Passes to the Forum 

D. WELCOME DINNER PASSES 

°  2 Complimentary Passes to Welcome Dinner 

E. SPECIAL DISCOUNTS 

° 10% discount off Exhibition Space(Raw /Shell Scheme) 

° 15% off Regular Registration Fees (Up to 5 additional registrations) 
14. CD-ROM SPONSORSHIP– 5,000USD (Limited to 2 sponsors) 

To reach out to the Forum delegates, you may be a sponsor of the CD-ROMs for conference proceedings. 
A. PRE-EVENT PUBLICITY 

°Logo acknowledgement as ‘Sponsor’ on ITS-AP 2009’s website 

B. DURING EVENT PUBLICITY 

	° 
	Text and logo acknowledgement on CD-Rom 

	° 
	Insertion of Corporate Brochure into Delegate Bag 

	° 
	Distribution of Corporate Gift (Insert in Bag /Given at Door) 

	° 
	Text acknowledgement as ‘Sponsor’ in Final Program Book 

	° 
	Advertisement Space in Show Directory– Half-Page 


C. DELEGATE PASSES 

° 2 Complimentary Passes to the Forum 

D. WELCOME DINNERPASSES 

° 2 Complimentary Passes to Welcome Dinner 

E. SPECIALDISCOUNTS 

° 10% discount off Exhibition Space(Raw/Shell Scheme)
 °15% off Regular Registration Fees (Up to 5 additional registrations) 
Choice of gifts subjected to Organizer’s approval prior to distribution. Gifts to be provided by the sponsor. 
Design and final artwork not included. Sponsor to provide. Size of advertisement will be advised later. 
 15. CONFERENCE PROGRAM BOARD SPONSORSHIP- 5,000USD
You may choose to be the sponsor for the Conference Program Board. 

A. PRE-EVENT PUBLICITY 

° Logo acknowledgement as ‘Sponsor’ on ITS-AP 2009’s website 

B. DURING EVENT PUBLICITY 

° Acknowledgement on the final program for the Conference Program Board, accredited as “Conference Program Board sponsored by <<your organization name>>” 

C. DELEGATE PASSES 

° 2 Complimentary Passes to the Forum 

D. WELCOME DINNER PASSES 

° 2 Complimentary Passes to Welcome Dinner 

E. SPECIAL DISCOUNTS 

° 10% discount off Exhibition Space(Raw /Shell Scheme) 

° 15%off Regular Registration Fees (Up to 5 additional registrations) 
16. FORUM TRANSPORTATION SPONSORSHIP– 5,000USD (Exclusive) 

To reach out further, you may also choose to provide all the transportation needs at the Forum.

A. PRE-EVENTPUBLICITY 

° Logo acknowledgement as ‘Sponsor’ onITSAP2008’s website 

B. DURING EVENTPUBLICITY 

	° 
	Company name and logo acknowledgement on all vehicles 

	° 
	Text acknowledgement as ‘Transport Sponsor’ in Final Program Book 

	° 
	Advertisement Space in Show Directory– Half-Page 


C.WELCOME RECEPTION PASS 

° 1 Complimentary Pass to the Welcome Reception 

D. SPECIAL DISCOUNTS 

° 10% discount off Exhibition Space(Raw /Shell Scheme)
° 15% off Regular Registration Fees (Up to 5 additional registrations) 
Design and final artwork not included. Sponsor to provide. Size of advertisement will be advised later. 
